Big colour ads
spearhead 1973
Union-Castle campaign :

If you sce the UK national press, you
must surely have noticed Union-Castle’s
1973 adversing, staring carlicr his year
in big_colour s Some of the most
Apectacular adverdsements i curtent ship-

ping practice have been driving home tl
jint Usion-Cal Satmarine mlship ser-
Launched mid-January to match the peak
UK period for holiday bookings, a scrics of
whole-page fll colour s in The Times bas

sold the mailship voy: “

Hicasuretiied holiday sl oo
hotographs hotsbosd the maihips cvoke
ood of passengers relaxing on the

voyage.

Similar colour advertisements have ap-
peared in the Daiy Magasine.
There are also e British glossy
magumu—(\mmry "Lie, Mhsrated London
News, and Punch.

W Below: three of the five sailing day ads, in bla

CasteSafmarin regulriy

The coloursds have been backed up by &

sccondary serics of black and white press
2, a6 pushing the pleasure of going by
seal “Your 6,000-mile voyage to Africa
could be a joy ride.” This series uses half
pases and thrc-coumn saces in the Darly
Express and a_smaller number of three-

column spacesin 'the Datly Mai and Datly
Telegrap

A i oy e

gty and. equency—something
are that the potential

Passenger needs reminding.
By ime & maitip wils
louble-column black and white ad alongside

e ctston i The Tirey s s page 190
or three of the Daily Telegraph. These ads
idenity the sip sailing chat dy,tlk about
. accommodation and quote typical fares,

there is a

woyage to Aftica
begms today

Il under the gencral banner

vomge to Afrcs begins today”
& sked Union-Castle chief pas-
ac to tell readers

“Another

hinking ehind tie impresie advertising,
o for U-C n_ advertising
o Hagdon & Co, Whie we had a g008

Sesson of firseclass bookings this year, he
says e il ave to maintain o appca o

first-class holidaymak

s sl very seasonal. AC h
s een » Flloff i tourist class Trom the
high 95 per cent occupancy it reached some
time back.

Apart from a drop in the numbs
migrants going by sea, one simple reason
for the tourist class fall is that cheaper air
iravel has caten o the ourist clas busi-
ness more than it has int

So,

:,km ) Mg o
e belicves The Times and Telegraph
il shso prove good media for tourit class
sales. The thinking is that they reach
proparton of peaple in the reieed, 482
e, who have both the time and. (he
ncination t trave by sca and who would
prefe the cconomy o outist las.

k and white, presenting the character of the mailships and giving constant reminders of Union-



